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RECOMMENDATIONS

Identification of Research Needs:

Introduction of Moringa oleifera as multi-purpose tree species in agrofarestry plantation trials and to

commercialize Moringa plant parts ie. leaf, pods, flowers in many ways in industrial applications in view

of their acceptability in national and international markets

To establish Poplar based agroforstry with suitable clones for this region and commercialize in wood
based industries as plywood and veneer etc.

To develop linkages between traders and growers for end produces of agroforestry through research
prajects and training programmes

The prajects on bio-fencing may be taken up with promising species as Desi Babool and Karaunda in field

trials.

Formulation of future strategies/Road map:

To promote Bamboo based agrofarestry far common species of the region and channelize its market with
paper industries. Efforts may be taken up for introduction of Edible Bamboo species for commercial
uses.

Introduction of Flemingia sp. In agroforestry far commercial uses of Lac.

Lonsortium mode of agrofarestry may be developed invalving all partners with special facus on suitable
species, quality planting material and market places with good returns to the farmers.

Iraining and extension programmes may be organized for establishing linkages between traders and
grawers with farmers/tree growers, wood industry partners, Academicians / Researchers and state

forest department




o [fforts for implementing minimum support price ( MSP ) for agroforestry produces may be taken up
with the collaboration of UPSFD.

Networking research option & opportunities:

Lollaboration with SFO, KWKs, Universities, Forestry colleges and other research organizations for

making the marketing process mare simplified

T Publish a technical bulletin on - Agroforestry in Fastern UP : Strategies for solution of Marketing

Lonstraints

To develop a mobile app on agroforestry to update the market rate for farmers
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